
 
 

 

4 OCTOBER 2012                           
        
MEDIA RELEASE 

AUSTRALIAN MADE APPLAUDS ACCC ACTION ON MISLEADING CLAIMS 

The Australian Made Campaign today welcomed the Federal Court’s decision to order Gold Coast 
retailer, UNJ Millenium Pty Ltd, to pay $55,000 in penalties after admitting it made false or 
misleading claims that sheepskin and wool bedding products were made in Australia, and contained 
100% sheep wool or 100% alpaca wool.  

Australian Made applauded the action taken by the ACCC which led to the court case and 
subsequent finding against UNJ Millenium. 

Australian Made assisted the ACCC investigation at the outset of the matter and as a result of the 
finding has now revoked UNJ Millenium’s authority to use the Australian Made logo. 

“We condemn the use of country of origin claims intended to mislead and confuse consumers, 
particularly when those claims are falsely made using the Australian Made logo,” Australian Made 
Chief Executive, Ian Harrison said. 

 “Maintaining the integrity of claims that a product is Australian-made, particularly when the 
Australian Made logo is involved of paramount importance,” Mr Harrison said. 

“Australia has a very strong nation brand, which gives local businesses a competitive advantage in 
the marketplace. It is crucial that this is maintained.” 

UNJ Millenium primarily marketed and sold its products to foreign tourists, in particular to Korean 

and Chinese tourists visiting the Gold Coast. 

“The practice by some retailers of misusing country of origin claims and selectively selling products 

to tourists, often at inflates prices, sends a very bad message about Australia. It is a practice we 

would like to see stamped out,” Mr Harrison said. 

--ENDS-- 
 
BREAKOUT BOX 
 

The Federal Court declared that UNJ Millenium had contravened the Australian Consumer Law (and 
the former Trade Practices Act 1974) for periods during 2010 and 2011 by claiming that: 

 sheepskin products, such as rugs and car seat covers, were made in Australia by attaching 
the official “Australian Made” logo, when in fact they were not made in Australia; 
 

 duvets, underlays and pillows were filled with 100% sheep wool by using the official 
“WoolMark” logo, when the products were made of a blend of wool and polyester; and 
 

 bedding products were filled with “pure alpaca fibre”, when the products only contained up 
to 20% alpaca wool. 

 
 
 



 
 

 
NOTE TO MEDIA 
 
Australian Made Chief Executive, Ian Harrison, is available for interview and vision opportunities. Please 
contact us if you would like to schedule a time. 
 
ABOUT THE AUSTRALIAN MADE, AUSTRALIAN GROWN LOGO 
 
The Australian Made, Australian Grown (AMAG) logo is a registered certification trademark and can only be 
used on products that are registered with the not-for-profit organisation Australian Made Campaign Limited. 
The strict set of rules governing the logo’s use also require that it must always be used with one of five 
descriptors; ‘Australian Made’, ‘Australian Grown’, ‘Product of Australia’, ‘Australian Seafood’ or ‘Australian’ 
(for export use only). To use the logo goods must meet the criteria set out in the Australian Consumer Law as 
well the more stringent Australian Made, Australian Grown Logo Code of Practice. More than 1700 businesses 
are registered to use the AMAG logo, which can be found on more than 10,000 products sold here and around 
the world.  
 
Australian Made Campaign Limited is located at Suite 105, 161 Park Street, South Melbourne, VIC 3205. 
 
www.australianmade.com.au  
 
MEDIA CONTACT 
 
Catherine Miller, Media and Communications Officer  
P: +61 3 9686 1500 / +61 422 071 256 
E: catherine.miller@australianmade.com.au  
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